
BRAND
#PEOPLEOFACTION TOOLS FOR PI/PR SUCCESS

Image and Your Clubs 



IS PUBLIC IMAGE

IMPORTANT?
REALLY





WHO IS RESPONSIBLE FOR PUBLIC IMAGE IN YOUR CLUB?



BE THE Brand



BENEFITS Of a Strong Club Brand
• ENGAGEMENT
• MEMBERS AND PARTICIPANTS
• PARTNERS AND DONORS
• RELEVANCE
• ADVOCACY AND IMPACT



PUBLIC IMAGE:What is Rotary? 



ROTARY’S  PR Objective

FEB 2024

ENHANCING ROTARY’S 
PUBLIC IMAGE RELIES 
ON OUR 1.4 MILLION 
MEMBERS
sharing their stories 
with the public.



BRANDin the Numbers 4 OUT OF 10
AMERICANS RECOGNIZED THE 
ROTARY BRAND

2 OUT OF 4
HAD A NEGATIVE OPINION OF 
ROTARY

BRAND REPUTATION 
HAS A DIRECT IMPACT ON
_________________________________. 



STRENGTHENYour Club



BRAND Channels

FEB 2024



CLUB Resources

ATTEND MONTHLY WEBINARS

FOR ROTARIANS

HELP THOSE WITH NO EXPERIENCE -  
PUBLIC IMAGE TOOLKIT

PARTICIPATE IN MONTHLY 
ZONE TASK



ELEVATERotary.org

• Complete Public Image Toolkit

• Simplify & Build a Foundation 
with Monthly Tasks



WHATYou Can Do Today
SHOW

YOUR CLUB IN 
ACTION

ALWAYS
USE THE BRAND 

CENTER FOR 
LOGOS 

APPOINT 
A PUBLIC IMAGE 

CHAIR

AS A ROTARIAN

BRANDCENTER.ROTARY.ORG



CREATE STORYOpportunities

PLAN ACCORDINGLY



canva.comopenai.com/chatgpt

Download 
now for 

free!



elevaterotary.org/toolkit

Scan Me



BEStory Tellers



IT’S ABOUT US: 
Our public image is shaped by: 

• the actions of our members
• the activities we engage in
• the impact we have and more

A strong public image promotes TRUST and ENCOURAGES 
people to engage with us. We can help build our public 
image by sharing stories that show us as people of action 
and inspire others to get involved.



BEStory Tellers



BEST PRACTICES

Monthly 
Updates
Demonstrations and training

Highlight club members

Always show the impact

Encourage members to tag and share

Create content that instills pride in club

Encourage members to contribute



CHECK YO'SELF
How well do you 
know how to 
use the Rotary 
brand identity?



KNOWthe Brand

2013 2024



OUR Brand

FEB 2024



Company Vision Company Mission

THISor That? 



Company Vision Company Mission

THISor That? 
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Company Mission

THISor That? 



Company Mission
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Company Vision Company Mission

THISor That? 



Company Vision Company Mission

THISor That? 





THANK YOUKeep in Touch with Us

Sign Up for the next webinar at elevaterotary.org

Follow the Zone on Social Media at Rotary Zones 33/34 
or @rotaryzones3334 | #rotaryshares #elevaterotary



connect at Hamilton-Holloway

HAMILTON HOLLOWAY

CONNECTWith Me
Assistant Rotary Public Image Coordinator

804-347-4147

Hamilton.holloway@gmail.com

elevaterotary.org

District Public Image Chair


